
Abstract 
People across the globe now rely on computer-mediated communication. 

Whether it is texting, email, or even direct messaging through social media 
platforms, it is hard to know the exact intentions and meanings behind the 
sender’s message. To examine how text messages in real-life 
circumstances can be perceived by different genders based on the addition 
of a period as well as an emoji, we hypothesized that participants identifying 
as females in the age range of 18-25 to rate responses with periods as less 
sincere than responses without periods, regardless of the presence of 
emojis. We predicted this due to the stereotype that women at these ages 
are insincere and shallow when communicating. College-aged and young 
adults entering the workforce are often seen as being more facetious when 
communicating so as to maintain the social status quo, as sending 
responses with a period is often considered passive aggressive, and 
women in particular are assumed to be culprits of this. Thus, if young 
women truly were more insincere when sending texts, we would expect 
them to rate the exchanges with periods as more insincere. To test this 
hypothesis, we administered a survey containing different forms of test-
message exchanges. A total of 77 participants responded to the survey. 
Contrary to the hypothesis, we found that males in the age range of 18-24 
rated responses with periods in them as the least sincere compared to all 
other participant categories.  
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As found by Gunraj et al., 2015, adding a period to a text can make 


